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About the FSF
The Football Supporters’ Federation (FSF) is the 

democratic organisation for all football supporters, 

representing more than 500,000 members made 

up of individual fans and affiliated supporters’ 

organisations from every club in the professional 

structure and many from the Pyramid.

How does the FSF work? 
The FSF is a democratic organisation with an elected 

National Council (NC) which oversees campaigns 

and policy. Policy is set by members and affiliated/

associated supporters’ organisations at the FSF’s 

Annual General Meeting. Campaigns and day-to-day 

activity are coordinated by the FSF office in Sunderland. 

The FSF also has roles on the FA Council (at which 

Malcolm Clarke sits on behalf of the FSF and Supporters 

Direct as the fans’ representative), at the Fixtures 

Working Party (Ian Todd), Football Supporters Europe 

(Kevin Miles), Kick it Out (Anwar Uddin), Rail Forum (Rick 

Duniec), and Supporters Direct (Ian Todd), and many 

other organisations. Regional divisions also exist to 

provide grassroots members with a voice and point of 

access at a local level.

If you think the FSF is missing a trick when it comes 

to campaigning get involved, make your argument via 

the FSF AGM, your local division, or the relevant FSF 

member - email info@fsf.org.uk or call 0330 44 000 

44 to find out who that is.

About Kick it Out
Kick It Out is football’s equality and inclusion 

organisation. Working throughout the football, 

educational and community sectors to challenge 

discrimination, encourage inclusive practices and 

campaign for positive change, the organisation 

is funded by The Football Association (FA), the 

Professional Footballers’ Association (PFA), the Premier 

League and the Football League.

A small independent charity, the ‘Let’s Kick Racism 

Out of Football’ campaign was established in 1993 in 

response to widespread calls from clubs, players and 

fans to tackle racist attitudes existing within the game. 

Kick It Out was then established as a body in 1997 as 

it widened out its objectives to cover all aspects of 

inequality and exclusion.
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Introduction

Our first year’s activity
Introduction

Welcome to the report of the first year’s 

activities under the banner of ‘Fans for Diversity’, 

a programme of events and campaigns run 

in partnership by the Football Supporters’ 

Federation and Kick It Out.

This report celebrates the range and diversity of 

football fans throughout the country and the pleasure 

that people from all walks of life take in the beautiful 

game. From Blyth to Plymouth, from Burnley to Dover, 

we have been involved in activities and initiatives – 

many of them arising from local fan groups themselves 

– that illustrate and promote the way that football 

draws its support from across all communities.

This report is unashamedly positive and celebratory 

in tone and content, focussing on how increasingly 

inclusive football and its fan base has become. 

Nonetheless, the ‘Fans for Diversity’ programme has 

its roots in some serious issues that football has had 

to address, and which were underlined by research 

conducted by Kick It Out with both the FSF and the 

Premier League.

The fan consultation revealed that many of society’s 

issues of discrimination continued to be reflected in 

football. 44% of fans surveyed reported that they 

had personally experienced or witnessed racist abuse 

within a football ground, while 45% had encountered 

homophobic abuse and 30% abuse of a sexist nature. 

75% of fans identified discriminatory abuse and 

behaviour as a problem within football.

For all the hard work and improvements over past 

years, clearly the game still has major issues to deal 

with in ensuring that it provides an environment 

where everyone feels comfortable and welcome. But 

for us, the most heartening finding of the survey was 

the fact that 88% of football fans believe that the job 

of tackling discrimination and promoting diversity 

belongs, among others, with fans ourselves. It is that 

willingness to take responsibility and get involved that 

has underpinned the work of the ‘Fans for Diversity’ 

campaign that we report on here, in what has been a 

successful first year of activities.

Ably and enthusiastically led by Anwar Uddin, the FSF’s 

Diversity and Campaigns Manager, ‘Fans for Diversity’ 

has got off to a flying start, involving supporters in 

initiatives across the spectrum of diversity and anti-

discrimination issues. This first year is just the beginning, 

as more and more fans’ groups and individuals engage, 

with ideas and energy to keep things moving forward.

Football, at every level from the Premier League down 

to the grassroots, is a fantastic sport, enjoyed by all 

sections of our society; it can only be enhanced by the 

comfortable and confident presence and involvement 

of everyone, with all that our various and diverse 

communities bring with us.

Kevin Miles
Chief Executive, 
Football Supporters’ Federation

Roisin Wood
Director, 
Kick It Out   
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Q&A with Anwar Uddin

FSF Diversity and Campaigns Manager
Q&A with Anwar Uddin

How  would you describe ‘Fans for 
Diversity’ to someone that’s never 
heard of it before?

‘Fans for Diversity’ is a campaign that works with 

fans across the country, from season ticket holders 

and activists to more casual supporters. Together 

we aim to make the game as inclusive as possible, 

highlighting all forms of diversity. Fans play an 

integral role in making the game safe and accessible 

for all.

What drives your passion  
for diversity?

I had a 15-year football career and was very fortunate 

to play across the whole pyramid, from the very top 

to the lower end. In some ways, I’ve always been 

synonymous with diversity as I was one of the first 

British Asians to play professionally in the UK. 

I’ve always tried to contribute to the equality and 

diversity work of the likes of Kick It Out and the PFA 

throughout my career. With my experience I know 

how important this area is and the negative impact 

discrimination can have. It is great to be in a role that 

can work towards positive change.

What has been the biggest change  
for you?

I have been very lucky and had a very smooth 

transition after retiring, which can be a daunting 

time for an ex-pro. I went on to play part-time whilst 

delivering anti-racism workshops for Show Racism 

the Red Card for two years, which definitely helped 

me prepare for a full-time role. However, office life 

and the daily commute into work is a definite change 

from what I was used to.

What’s been the highlight of  
the campaign’s first year?

That’s difficult to answer because we’ve done so 

much, but the one common theme is the energy 

and enthusiasm we’ve seen from people who have 

attended and taken part.

Our events and initiatives have raised awareness in 

some unique ways, and to see the smile on a fan’s 

face when an idea of theirs flourishes and becomes 

reality is priceless.

Did that enthusiasm surprise you?

I think it did a little bit. Diversity can be one of those 

buzzwords that people use for the sake of using it, 

but it really is important. Diversity affects everyone 

and we have to understand it. That will be the start 

of the change.

What are your goals?

It’s about building on the good foundation that we 

have established, and engaging with as many fans 

as possible. We would like to have a presence across 

the country and act as a support mechanism to all 

fans. It’s vitally important that we empower fans and 

hear what they have to say.  
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Events and activities in 2014
Around the Country

Throughout 2014 ‘Fans for Diversity’ has 

worked with football clubs, community groups, 

supporters and institutions throughout the 

country on a range of events and initiatives.  

The map below shows the spread of our activity, 

and more details about some of our work can 

be found on page 7.

Around the Country
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Manchester – Discussed the potential of working 

with fan education and restorative justice with 

Manchester City, Manchester United, Greater 

Manchester Police, the CPS and supporter groups. 

Also contributed to ‘Fans v Homophobia’ event at 

the National Football Museum.

 

Cardiff – Worked with Show Racism the Red Card 

Wales to create a dialogue with fans of Cardiff City 

and Swansea City to get an impression on opinions 

of diversity among the club support.

 

Eastbourne – Eastbourne Borough participated in 

our ‘Fans for Diversity’ fund creating bespoke ‘Fans 

for Diversity’ t-shirts for their opening fixtures to 

the 2014/15 Conference South campaign.

 

Plymouth – (Plymouth and Devon Racial Equality 

Council) Worked with the Gypsy and Traveller 

community, and members of supporters groups.

 

London – Events: Football Fans and Anti-

Discrimination, #Prideinfootball and a Woman’s 

Place is at the Match, attended by approximately 

300 supporters in total.

Sheffield – Worked with Football Unites, Racism 

Divides on inclusion and the influx of refugees and 

under-represented community groups. Also worked 

with disability groups and carers for fans who have 

difficulties travelling to and from matches.

 

Lewes – Ran ‘Fans for Diversity’ activity as part 

of Non-League Day which partly consisted of a 

disability match at Lewes FC, and organising a 

mental health and well-being tournament.

 

Bristol – Worked with supporters of both Bristol 

Rovers and Bristol City around equality and inclusion.

 

Portsmouth – Worked on the creation of an 

education and awareness session on diversity and 

discrimination to be delivered in conjunction with 

supporters’ groups.

 

Norwich – Worked together with the Proud 

Canaries to publicise the ‘Fans for Diversity’ 

campaign and LGBT fans’ groups.

 

Wolverhampton – Worked with the Punjabi Wolves 

Supporters raising awareness of the ‘Fans for 

Diversity’ campaign.

 

Sunderland – Created a dialogue with Sunderland 

supporters from the wider community, working with 

groups such as the Young Asian Voices and links 

with the club.

Around the Country

“‘Fans for Diversity’ played a key role 
in facilitating the work between the 
established LGBT groups. #Prideinfootball 
was really important as it was the first 
time that so many were able to come 
together to share their experiences. It was 
tremendous to work with fans from other 
clubs to continue to build our movement.”

Chris Paouros, Co-Chair, Proud Lilywhites

“The Punjabi Rams were formed in 
August 2014 and have grown quicker 
than we could have ever imagined. The 
FSF have been a source of both support 
and advice and helped us host an event 
for the Punjabi Wolves Supporters. 
It helped raise our profile, but also 
celebrated two sets of Asian supporters 
groups coming together celebrating their 
shared passion: football.”
Punjabi Rams founder Pav Samra

“‘Fans for Diversity’ has been a brilliant 
opportunity to raise and discuss vital 
issues affecting football, and to ensure 
that the game we all love is as accessible 
as possible to as many people as possible.”

Carrie Dunn, Luton Town supporter and journalist
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#PrideinFootball – LGBT conference

#PrideinFootball – LGBT conference
“We are stronger together”

agreement that each of the 20 Premier League clubs 

should in future have a recognised LGBT group.

Plans were also put in place to establish a formal 

national umbrella, called Pride In Football, 

organisation that would bring together all LGBT 

groups. A further conference was scheduled in 

Manchester in February 2015 to work on a draft 

constitution proposed at the London event for the 

new organisation, and to work out the structure that 

such an organisation would take. 

#PrideinFootball aims to engage not only with 

established LGBT groups, but to also reach out to 

fans who are not part of a group, or geographically 

isolated, so that support, help and encouragement 

can be offered to those who are thinking about 

what they can do to play their part in making the 

football truly inclusive. 

Zitta Lomax, from the Gay Gooners supporters 

group, said: “I feel we are strong together. I believe 

for LGBT fans’ groups to move forward we need 

everyone working together.

“Hopefully now we can start joining the dots 

together to get people working collectively - and 

that will be through the help of Kick It Out and the 

FSF.”

Anwar said: “It’s been great to see so many fans 

from across the country. The day was a great 

example of how fans can collectively work towards 

making a difference.

“We have a huge role to play in developing a more 

welcoming and diverse environment for all supporters 

at football matches - regardless of their sexuality.”

In November, LGBT fans from across the country 

met for the first ever national LGBT fans’ group 

conference - #PrideinFootball. Individuals fans and 

members of 20 different supporters groups met 

in London to discuss the burning issues affecting 

LGBT fans and the future of LGBT fans’ groups, 

and to help establish informal networks and 

contacts with like-minded fans. 

Hosted by Kick It Out and FSF, alongside the 

Gay Football Supporters’ Network (GFSN) and 

supported by Football v Homophobia (FvH), 

#PrideinFootball represented a big step forward 

for the national co-ordination of LGBT fans’ groups. 

Throughout the event, LGBT fans were able to share 

their experiences and debate campaign matters 

in a range of workshops and panel discussions. 

These focussed on campaigning for change within 

football and how fans’ groups could help tackle 

discrimination, the mechanisms for reporting 

homophobic, biphobic and transphobic abuse, and 

how LGBT groups should be structured.

More than 80 delegates attended the conference 

- and from the discussion there was general 
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“

“

“

“

“

What fans had to say about #Prideinfootball

“I think it has been a great event. We’ve had over 80 people here from 20 different clubs with 

individuals and fans’ groups represented, all with one sense of purpose about moving forward and 

tackling the issues of homophobia, biphobia and transphobia.

“For me the event has gone brilliantly. Everybody got really stuck in and I’ve felt it has been a 

productive day. From the feeling I had in the workshops I was involved with it was just real positivity 

and commitment.

“There has been a real common spirit about getting behind this event, and there is more debate to 

be had at the next conference but it has been a great day. There have been a lot of voices around 

these issues; sometimes the fans’ voices have not been heard loudly enough but I think we’re 

starting to address that.”

“It is going to be interesting to watch the LGBT fans’ movement grow during the season and in the 

future. I think it’s important that FvH works with partners such as Kick It Out and The FSF on 

projects like this.”

“For the Gay Football Supporters’ Network it has been fantastic to collaborate with the whole 

group of organisations that are working to tackle discrimination in football. It’s great to all come 

together to be supportive of LGBT fans.”

“I think it was amazing. I didn’t know what my expectations were and I certainly didn’t expect this 

many people in attendance. The enthusiasm and readiness to act and do something was great to 

see. I believe by this time next year we will have a lot more fans’ groups which is really exciting.”

“The people here today had lots of enthusiasm and we have got to take that forward to another LGBT 

led conference next year. I think in 2014 we need a multitude of voices and if we’re all not singing from 

the same hymn sheet then that is not a problem, but I think events like today’s help the LGBT fans’ 

groups progress.”

Kevin Miles, FSF chief executive

Lou Engelfield, Football v Homophobia

Leviathen Hendricks, GFSN

Di Cunningham, Proud Canaries

John Browne, Canal Street Blues

#PrideinFootball – LGBT conference
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Rival Fans Join Forces

The Punjabi Rams and Punjabi Wolves Supporters 

joined forces in November 2014 to promote their 

clubs to the fans of both teams, with around 100 

fans getting involved. The event was supported 

by the FSF and Kick It Out who helped to organise 

and partly fund the event via the ‘Fans for 

Diversity’ fund.

Coming together for the Wolves vs Derby County 

fixture, the groups created a party atmosphere 

despite the wintry conditions. Anwar was in 

attendance along with Anna Jӧnsson from Kick It Out 

for the pitchside pre-game presentation - the two 

Punjabi groups produced a banner for Remembrance 

Sunday, carrying the poppy and their logos.

Both supporters’ groups are open to fans from any 

background and they hope their joint event will 

encourage locals to sample the matchday experience 

for themselves. The ‘Fans for Diversity’ fund provided 

the money for both groups to design and purchase new 

flags, which accompany their fans home and away.

While football is extremely popular in the Asian 

community, many supporters have never been to a 

game. The matchday “habit” is often formed as a child, 

with parents or grandparents taking kids to the game.

But that formative influence isn’t always there for 

young Asians, so Punjabi Rams and Punjabi Wolves 

Supporters hope actions like this will show that 

football is a welcoming environment for fans from 

all backgrounds.

Punjabi Wolves Supporters are now into their seventh 

season while Punjabi Rams are newly-formed, 

Punjabi Rams and Wolves celebrate diversity
Rival Fans Join Forces

 © Actionimages
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although founder Pav Samra has been going to 

Derby County for 24 seasons. Both groups are now 

members of the FSF, and are particularly keen to get 

involved in the FSF’s core campaigns. Ticket prices, 

cost of travel, kick-off times and safe standing are 

issues that affect Punjabi fans as much as any other.

“We gave them a footballing lesson on the pitch but 

what the Punjabi Wolves Supporters have done acts 

very much as a blueprint for what we want to achieve 

here in Derby,” Pav said. “They bring coach-loads of 

supporters to away matches, there is always a party 

atmosphere with them and no trouble at all.”

His counterpart at Punjabi Wolves, Andy Sahota, 

reiterated the message:  “Supporters of all colours and 

religions travel with us because they know they will 

have a good time and not come across any bother.”

Advice and support from the ‘Fans for Diversity’ fund 

is available for groups or individuals who would like to 

put on similar events at their club – get in touch with 

Anwar to find out more anwar.uddin@fsf.org.uk

Rival Fans Join Forces

Diversifying the Membership

One of the aims of the ‘Fans for 
Diversity’ Campaign was to diversify the 
membership of the FSF, and to ensure the 
organisation had greater representation 
from groups in the BAME, LGBT and 
disability fanbase.

Over the course of 2014 the campaign has 
seen us assist and encourage new groups 
in these communities to form.

We have not only expanded the network 
of organisations with which we work on a 
more regular basis, but have also increased 
the diversity of the affiliate and associate 
membership of the FSF as a result.

Those organisations include:

»     Bangla Bantams

»     Canal Street Blues

»     Football Unites, Racism Divides

»     Football versus Homophobia

»     Gay Gooners

»     The Gay Football Supporters’ Network

»     Level Playing Field

»      Manchester City Disabled Supporters’ 
Association

»     Proud Canaries

»     Proud Lilywhites

»     Punjabi Rams

“We gave them a footballing lesson on 
the pitch but what the Punjabi Wolves 
Supporters have done acts very much as 
a blueprint for what we want to achieve 
here in Derby,”
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Dagenham & Redbridge’s first full international for 

Barbados, Anwar was the club’s first British Asian 

captain and Mark Arder is from South Africa. All 

three players were involved in the Daggers’ League 

2 promotion season, with Nurse scoring the winning 

goal in the play-off Final.

The mural shows that the creative ways in which the 

‘Fans for Diversity’ fund can be used to promote 

and celebrate diversity within football. The artwork 

will provide a lasting impact on matchday fans at 

Dagenham and Redbridge games for years to come.

It proved to be a good luck charm as the Daggers 

scored three second-half goals in a 3-1 win.

Creative expressions of diversity work
Dagenham and Redbridge Mural

Dagenham and Redbridge Mural

A new mural celebrating the community work of 

Dagenham & Redbridge, commissioned by the 

‘Fans for Diversity’ fund, was unveiled at London 

Borough of Barking and Dagenham Stadium in 

January 2015.

Adorning the back of the family stand, the artwork 

captures the day Dagenham & Redbridge emerged 

victorious in the League 2 play-off final. ‘Fans for 

Diversity’ funded the mural which is a tribute to the 

club’s continued efforts to promote diversity and 

equal opportunities. 

Speaking at the unveiling, at Dagenham’s fixture 

against Cheltenham Town, Anwar said: “It’s great 

that we can bring the stand to life in a way that 

represents the club’s history and highlights the great 

community work that they do.

“We’re looking forward to inspiring fans who see the 

past as they go in to cheer the team in the present.”

The three players on the mural come from a variety 

of backgrounds - Jon Nurse (pictured top right), was 
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Smartphone reporting has “massive benefits”
The Kick It Out App

Since launching a reporting app in 2014, Kick 

It Out has seen a significant rise in incidents 

of discrimination being reported - and the 

organisation hopes that the app will give more 

supporters confidence to report offences.

There was a remarkable increase in the number of 

incidents being reported from the year before. In 

2012/13, 77 incidents were reported, but in the 

2013/14 season this figure rose to 284 incidents - a 

269 percent increase.

Anna Jönsson, Kick It Out’s reporting officer, said: “I 

would say that 100 percent of the people using the 

app are supporters.

“The app has many benefits - it’s instantaneous and 

anonymous. If you’re at a match, the report goes 

straight to the control room, and if you don’t have 

a signal it gets queued up, to be sent as soon as it 

recovers.”

Traditional reporting methods, such as writing 

to the club where an incident occurs, or alerting 

a steward at a ground can be intimidating to 

many fans, Anna told us, and present a barrier 

to reporting. Where incidents are reported after 

matches, the investigation can be cumbersome - the 

club must gather witness statements. Often the 

club can only monitor the seats where it took place 

in following matches, when the offences may not 

re-occur. In these instances, the app can provide a 

useful alternative, and gives the control room an 

opportunity to react at the time of the incident.

“With signal at grounds getting better, and 4G 

coming out, that’s only going to improve,” Anna 

added. “Hopefully more people will use it, because 

the benefits of the app are massive. It increases 

reporting and raises awareness about offences.”

Along with the organisation’s website, the app is 

the most used avenue for fans to report incidents 

of discrimination. Kick It Out is now developing a 

second version of the app which is more user-friendly 

and will contain extra features, such as the ability to 

include video or photographs with reports.
The majority of complaints come from social 

media, then the professional game and 

grassroots football.

Social media ................................................. 50%

Professional game ....................................... 26%

Grassroots football ...................................... 22%

Professional players..................................... 2%

Areas of the game 

Website form ......35%

App ......................23%

Email ....................23% 

Telephone ........13%

Social media ....7%

Letter ...............2%

Reporting methods

Racism .......................................................... 189

Faith ............................................................. 58

Sexual orientation ....................................... 22

Types of discrimination reported

The Kick It Out App
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A major discussion into diversity in football heard 

that better representation of ethnic minorities was 

needed if the game was to tackle diversity issues.

More than 60 fans gathered at the Impact Hub 

in London to discuss the big issues of inclusion, 

equality and diversifying crowds at all levels of the 

game. Hosted by Marcus Speller, presenter of the 

Football Ramble podcast, the expert panel included 

Mark Doidge, lecturer in sociology of sport at the 

University of Brighton who specialises in European 

fan culture, Carrie Dunn, lecturer in sports journalism 

at University of East London, and FSF National 

Council member Billy Grant.

Endemic, wide-scale racism in the stands of the 

English leagues is thankfully a thing of the past, but 

that doesn’t mean isolated incidents don’t need to 

be challenged, and the discussion focussed on how 

fans can combat these, while they shared their own 

personal experiences.

The panel was joined by Anwar and Pav Samra 

from Derby County’s Punjabi Rams group - taking 

questions from an engaged audience on a range 

of topics, including fans’ experiences at the 2014 

World Cup in Brazil and how English fans fare next to 

German crowds.

The event was part of the Football Against Racism in 

Europe (FARE) Football People action weeks which 

saw thousands of anti-racist activities and initiatives 

take place across Europe.

“I’ve travelled the country in the last eight months 

and there is an appetite to diversify crowds,” 

Broadening the appeal of the game at all levels
Discussing Diversity in London

“We need people in the positions of 
power that think differently to those 
sitting there now. As it stands, there’s a 
way of doing things and until football 
cures itself of the white, male boardroom 
situation we are not going to sort it out. 
As a business, it doesn’t run well and until 
it becomes more reflective of society, the 
game won’t address these problems.”

Billy Grant, Beesotted Podcast & FSF National Council

Discussing Diversity in London
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Discussing Diversity in London

Anwar said. “Clubs need to be receptive to engage 

with the local community and add balance across 

their stadiums on a matchday. We need to see real 

examples of leadership to promote how seriously 

diversity and inclusion is being taken to help set a 

trend to be followed by others.“

The topic of how representative boardrooms and the 

football authorities were of the diversity within the 

matchday crowd was also broached.

“Things have changed significantly,” Plymouth Argyle 

fan Mark told the event. “But there are still challenges 

to overcome in tackling discrimination. We should be 

turning our lobbying attention to the boardrooms, and 

how we can become more representative.”

Carrie told the audience: “Look at the people they’re 

representing - the fanbases, the participants. Whether 

that’s officials or players, how can you possibly 

represent them when you’ve only got one demographic 

in a governing body? You can’t reflect the diversity we 

have as football fans so I think the FA needs to get its 

own house in order before things can change.” 

Speaking at the Supporters Summit at 

Wembley Stadium in July 2014, the FA’s 

Chairman Greg Dyke (pictured above) tackled 

the issue of diversity among the FA’s Council, 

the 120-strong body drawn from both the 

professional and amateur ranks who oversee 

the game at the national level. 

He told the joint FSF/Supporters Direct event 

via video:

“If you look at who’s supporting, who’s playing, 

and then you look at the FA Council. It doesn’t 

represent them. It’s still overwhelmingly male, 

overwhelmingly white in a world that isn’t 

overwhelmingly male and white, and somehow 

that has to be changed. 

“We have to try and change it but we’re not 

alone, supporters have got to try and change 

it as well. We’ve got to look at how we involve 

the population of 21st century England and the 

mix it’s got. If we just carry on like this - old, 

white males - we’re going to be increasingly 

irrelevant.”

“One of our aims is to encourage more 
Punjabis to support their local team and 
experience the atmosphere of the iPro 
rather than following a team that they 
have no geographical connection with. 
Now we have a core group of long-term 
season-ticket holders and you’ll regularly 
see us at away games.”

- Pav Samra, Punjabi Rams

FA boss addresses fans
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‘Fans for Diversity’ is leading the way in looking 

at the issues facing women fans attending men’s 

football, spearheaded with key discussions and a 

large survey collecting data on matchday sexism, and 

women’s experiences in watching the men’s game. 

In December, a panel of women supporters headed a 

discussion about women at men’s football matches - 

titled “A woman’s place is at the match” - providing a 

platform from which to launch the survey.

The panel at the London event, chaired by Kick It 

Out’s Roisin Wood, discussed women’s experiences 

of going to matches, what influenced attending 

games, and experiences of sexism at football - 

all issues that were also put to the thousands of 

respondents to our survey.

A rigorous discussion took place, with many differing 

views on sexism at men’s football matches offered. 

Most felt that the clubs and authorities could do a lot 

more – starting by actually listening to what women 

fans tell them they want from the game on all issues, 

not just sexism.

Some audience members asked if direct action to 

combat sexism would lead to the ‘sanitisation’ of 

atmosphere at matches. People felt that sexism 

could be challenged, by both fans and clubs, whilst 

not detracting from the wit and humour that is 

characteristically found in football crowds.

FSF national council member Fiona McGee said: “The 

event gave people people the opportunity to talk 

about this. It was a good way to start the discussion.”

She added that whilst there was other research 

on women in sport, such as in academic fields like 

sociology, this was the first of its type run by a fans’ 

organisation in the UK.

“This is the biggest survey ever looking at women’s 

experience in mens’ football.

“Women have been involved in other research, such as 

that on women’s football, or research run by the Premier 

League and Football League - but this is the first to look 

exclusively at women’s experiences in men’s football.

“Women are often asked to prove themselves as 

football fans whereas men aren’t. There are many 

small examples of this - for instance, women are 

telling us that they’re often asked to explain the 

offside rule and so on.

“But the survey results aren’t necessarily what you’d 

expect - it seems split down the middle.

“The biggest issues identified by women in the 

survey were ticket prices and the cost of travel. So 

there’s a lot of commonality there.”

While the full results are yet to be published, Fiona 

will be running focus groups in London and the north 

east to add case studies to the survey data. 

Groundbreaking research into women’s experience in football
A Woman’s Place Is At The Match...

A Woman’s Place Is At The Match...
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A Woman’s Place Is At The Match...

Surveying women fans

Part of our work in this area has involved commissioning a survey looking in to women’s experiences 

of attending men’s football. Nearly 3,000 fans got in touch to tell us their views on a range of subjects 

relating to sexism and the matchday experience. 

We will be producing a full report on the findings in due course, but here are some early comments.

“If I miss one game, that is like the worst thing, I’m a fair weather supporter. All these other people that I 

hang around with at the football, they all support Liverpool, West Brom, Villa – they all support a different 

team. I’ve supported Harriers from a child. You have to continuously say ‘I’ve been coming since 1986’.”

– Kidderminster Harriers fan

“I find comments about being told I know a lot for a girl really frustrating.  Some men will talk football to me, 

other men cannot move past the fact that I am a woman and just dismiss everything I say, even when I clearly 

know more than they do.” – Liverpool fan

“It’s not one single thing – it’s just the buzz, really…it is like a drug.  I’m sure if you scanned people’s brains 

at football matches, the serotonin bit would light up.  I love the football and I love the singing.  The shared 

experience – it would be no fun at all if there was nobody else wanting the same thing as you when you go to 

a football match.” – FC United fan

“It’s a part of life. It’s routine. It’s what I do. It’s probably my most regular leisure activity. It’s something that I 

historically do with my brother, so it’s time with him away from wives, husbands, boyfriends whatever. It keeps 

me connected with Sheffield.” – Sheffield United fan

“I liked the fact that my dad liked it. I looked up to my dad – still do. The massive crowds, the sense of 

excitement as a very small person, being part of a big crowd, a big group all wanting the same thing.”

 – Exeter City fan

“I just couldn’t believe it – I thought it was fantastic, the whole atmosphere, watching the game. Because I live 

on the outskirts of Manchester, I’d grown up knowing about the game, and to be honest, I think my mother 

sent me to put me off.  She didn’t think it was very ladylike.” – Manchester United fan

Early years and getting involved

What makes women go to football?

Matchday sexism - women’s experiences
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Bringing fans and players together at Lewes FC
Championing Disability Football

Ryman Premier League side Lewes FC hosted a 

match between two teams of disabled fans ahead 

of their September fixture against Wingate and 

Finchley as part of their Non-League Day.

As part of Kick It Out’s ‘Season of Action’, ‘Fans for 

Diversity’ also funded a squad from Barnet Mencap, 

the learning disability charity, representing Wingate 

and Finchley, to play against a local side - with both 

teams wearing the campaign’s t-shirts.

Sarah Akokhia, project worker at Barnet Mencap, 

said that the day meant a lot to the disability 

players of Wingate and Finchley. 

“It means everything for these players to be a part 

of this day,” she said. “We train at Wingate and 

Finchley once a month and we have taken part in 

small tournaments previously.

“The team love football and a lot of them go to watch 

the first team quite regularly at home matches, which is 

brilliant because we are trying to encourage the people 

we work with to be as independent as possible. 

“To see the players out on a 
professional-standard pitch, you could 
tell it meant the world to them.”

Championing Disability Football
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Championing Disability Football

“To see the players out on a professional-standard 

pitch, you could tell it meant the world to them.”

Both sides played out a thrilling end-to-end game 

as they shared the spoils, drawing 5-5. Sky Sports 

News HQ profiled the game as part of their day-

long coverage at Lewes - the channel ran an 

interview with Anwar as well as Sean Macleod,  

Mental Wellbeing Manager at Lewes.

During the first team fixture, the home side came 

out on top as they beat Wingate 3-0 to claim 

three valuable points. At half-time the disability 

players were welcomed back on to the pitch for a 

penalty shoot-out where they were cheered on and 

encouraged by a welcoming crowd of 683.

Sean spoke of the importance of publicising 

disability football during the ‘Season of Action’. 

He said: “There are still a lot of stigmas around 

disability and mental health. Doing events like this 

really does benefit the community.

“It makes people realise that these stigmas are 

not valid and it’s showing that everyone can play 

football, everyone can take part, and be a part of a 

healthy society.

“Kick It Out and FSF play a vital role in this because 

other organisations are not as on-board with promoting 

disability football. It is days like today that make people 

aware that football should be available for all.”

Anwar spoke after the event of a successful day for 

‘Fans for Diversity’ and the organisation at Lewes. “It’s 

been a fantastic day at Lewes,” he said. “They have 

been really welcoming, and brilliant in supporting Kick 

It Out and the ‘Fans for Diversity’ campaign during 

this ‘Season of Action’ match.

“Part of my role for the campaign is to promote 

football to different members of the community, to 

encourage attendance and participation at all levels 

between across the country. 

“It was great to see the enjoyment on the faces of 

the disability players and the fact they got to play at 

a stadium and be part of a competitive match day 

was a pleasure to see.”

The event at Lewes event demonstrates that it’s not 

just fans on the terraces that can benefit from the 

work of the ‘Fans for Diversity’ campaign, but that it 

also includes players from a range of backgrounds. 

‘Fans for Diversity’ tackles the issue of diversity 

from the top of the game all the way down the 

football pyramid, and during 2014 we have worked 

with a number of non-league clubs, including 

Eastbourne Borough, Marine and Blyth Spartans. 

“It makes people realise that these 
stigmas are not valid and it’s showing 
that everyone can play football, 
everyone can take part, and be a part of 
a healthy society.”
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Updates on other events and initiatives
News Round-Up

‘From Headscarves to Football 
Scarves’

Arsenal welcomed 20 South Asian girls and 

existing season ticket holders from the 

‘Headscarves to Football Scarves’ initiative to the 

Emirates stadium, for their dedicated Arsenal for 

Everyone fixture against Hull City on Saturday, 

18th October.

‘From Headscarves to Football Scarves’, which is 

spearheaded by Luton Sixth Form College and the 

National Asians in Football Forum (NAIFF), was 

launched in March to increase participation of South 

Asian women and girls in all aspects of football.

Wanted: Roaming reporter

‘Fans for Diversity’ is giving aspiring journalists 

the chance to earn two paid freelance contracts in 

a competition which will promote inclusivity and 

diversity through the power of football.

The freelance contracts cover the submission of five 

written articles each for a total of £500 per person, 

and will include reporting on ‘Fans for Diversity’ 

events and putting together comment pieces 

focusing on fan-led activity based around inclusion. 

An interview process will then be led by a panel 

of judges, made up of representatives from Kick 

It Out and the FSF, plus two national newspaper 

journalists, to decide the winners.

A mentor will also be assigned to each of the 

winners so that they can seek advice and guidance. 

Those entries which do not win the competition will 

be taken into consideration for publication on www.

kickitout.org and www.fsf.org.uk.

Eastbourne Borough Go Yellow

Supporters of Vanarama Conference South Club 

Eastbourne Borough showed their support for 

the campaign, when they travelled to Concord 

Rangers on the 23rd August 2014 to kick of their 

new season. 

Borough fans descended on the Aspect Arena in 

their droves, and they all wore yellow ‘Fans for 

Diversity’ t-shirts to display their commitment 

to creating a welcoming, diverse and inclusive 

environment for match goers from all backgrounds 

and walks of life across the country.

The bespoke t-shirts proved to be a lucky charm 

and played a part in a successful day all round with 

a 3-1 win for Eastbourne borough. 

News Round-Up
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News Round-Up

Non-League day 

Four Non-League football clubs took part in a ‘Fans 

for Diversity’ Non-League day event to coincide 

with the Kick It Out ‘Season of Action’. The day 

focused on fan led community activity which saw 

Blyth Spartans, Dulwich Hamlet, Marine and Lewes 

FC dedicate their fixture to the campaign.

T-shirts and magazines, as well as other FSF 

and Kick It Out merchandise, was given out to 

thousands who attended the record breaking day. 

In total 5,135 people attended the four games  - 

the biggest crowd was at Dulwich Hamlet of 2,856, 

a record turnout at Champion Hill. The day was a 

great opportunity to promote the campaign and the 

work of both Kick It Out and the FSF in our work 

around diversity in football.

Education and Rehabilitation 
Programme

We have researched what rehabilitation and 

education services were in place, which may help 

fans who have been found guilty of discriminatory 

behaviour. Overall research found that the education 

available would have to be tailored to football fans 

and not be a generic ‘one size fits all’ programme.’ 

A bespoke service, which will take into account 

who the fan is and the context of their behaviour, 

would be most effective. We met with The Football 

Association, Show Racism the Red Card, Millwall 

FC, Rewind, Southwark mediation Centre, Including 

Sport and EqualiTeach, who all specialise in equality 

and diversity training. We also have three case 

studies from incidents involving football fans over 

the last year that required our interventions that 

contributed to this research. 

Faith and football

We established a dialogue with football fans from 

different faiths, talking to the Jewish and Muslim 

communities about their involvement in the sport and 

their unique needs and ideas. It is vital to understand 

different perspectives and opinions that fans with 

religious beliefs have on the match day experience 

and ways in which they can be enhanced. These 

meetings were aided by the football authorities and 

the clubs themselves to engage with their under-

represented fan base. The FSF also spent time in 

drop-in centres for gypsies and traveller communities 

fans to assess how we can improve their experience 

as football fans. 

Non-Stadium anti-discrimination 
campaign

Football is everywhere and can be watched and 

enjoyed in a number of places away from the stadiums 

themselves. Even the journeys to and from matches 

can cover a vast distance using all forms of transport. 

We are working towards creating anti-discrimination 

material that we can place in all the areas associated 

with football fans, by developing partnerships with 

breweries and transport systems. These materials will 

be in the form of posters and leaflets that promote 

inclusion and diversity and we have consulted with 

popular pubs across the country about what they feel 

will work and benefit their match day experience.
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Buddy scheme encouraging young fan attendance
Case study: Bangla Bantams

Case study: Bangla Bantams

Join the fsf today for FREE visit: www.fsf.org.uk

At the end of last year, ‘Fans for Diversity’ 

was instrumental in pulling together football 

academies in Bradford with Bradford City 

to increase the number of young asian fans 

attending Coral Windows Stadium.

Equipped with money from the ‘Fans for Diversity’ 

fund, Anwar met with leaders at the Shapla 

Academy in Bradford to look at why comparatively 

few asian fans attend match days in a town with a 

large asian population. Abu Qasim, who runs the 

academy, said: “My parents and many of the Asian 

community locally have a genuine fear of supporters 

- both home and away fans – and they do their 

best to avoid them, but things have changed and 

I now want us to become part of them and join in 

supporting our local team.”

Out of these discussions came the “buddy scheme” 

where asian fans accompanied young Bantams fans 

from the academies, and the wider asian community, to 

their first Bradford City fixture. The scheme ran across 

a two-week period in November, for home fixtures 

against Gillingham and Leyton Orient.

“The younger fans fell in love with the club and the 

aura that only a live football match can provide,” 

Anwar said. “Now they are now hoping to be part of 

the next generation of supporters of the club which 

would go some way to reflecting the community 

within the terraces.”

At the game ‘Fans for Diversity’ provided gift packs 

for the youngsters which included souvenirs and a 

club scarf to enhance their match day experience.

Those that pioneered the buddy scheme have 

now created the Bangla Bantams, the UK’s first 

Bangladeshi supporters group. The Bangla Bantams 

hope to establish the current and next generation of 

Asian supporters who support their local side.

This will go some way to dispelling a lot of the 

negative stereotypes that the Asian community still 

have regarding football. The Bangla Bantams have 

now become an associate member of FSF and will be 

working closely with Kick It Out, Bradford City and 

its existing supporter groups moving forward.

The number of Asian supporters who are now 

watching games at Valley Parade and football 

in general is steadily on the increase. Many are 

embracing the game and enjoying the highs and lows 

of following the team of their c    hoice. The numbers 

by no means reflect the wider society, but the 

increase is a positive start and signifies change.
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• www.fsf.org.uk

• Free Lions Magazine

• The Football Supporter Magazine

• Legal Advice and Support

• International Fans’ Embassies

• Case Work and Consumer Advice

• Local Campaigns

• National Representation

• Football Supporters Europe

Join the fsf today for FREE visit: www.fsf.org.uk



Telephone: 0330 44 000 44    

Email: info@fsf.org.uk    

Web: www.fsf.org.uk

Football Supporters’ Federation

1 Ashmore Terrace, Stockton Road, 

Sunderland, Tyne & Wear, SR2 7DE

Telephone: 020 7253 0162    

Email: info@kickitout.org    

Web: www.kickitout.org 

Kick It Out

4th Floor South,  1-5 Clerkenwell 

Road, London, EC1M 5PA


